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CORPORATE WELLNESS PROGRAM

Enrollment Agreement

Name (“Company”): Federally Employed Women (FEW)

Address: . e B~ VTS
£ o e, TANC A il i - . ‘
Key Contact:{\ rlene 7 E-Mail: e A 4 ordenG @ A jh*fu O
Phone: 2C2 B94g OF9u Fax:

Company hereby enrolls in the Jenny Craig, Inc. (“Jenny Craig™) Corporate Program (“The
Program”). Jenny Craig will provide Company’s employee/member, spouse, registered domestic
partner and adult dependants living in the same household with discounts or other benefits, set
forth in Exhibit B. In exchange for providing The Program, Company agrees to promote the
Jenny Craig Program as outlined on Exhibit A.

Company understands that either it or Jenny Craig may terminate this Agreement at any time, for
any reason on 30 days notice. Termination will be immediate if Company does not submit all
marketing and public relations material for final review and approval by Jenny Craig prior to
Company publishing such materials. Upon 30 days notice, Jenny Craig may modify Exhibit A
and/or B to reflect changes in Jenny Craig’s program offerings. However, those changes will not
increase Company’s obligations contained in this Agreement.

IN WITNESS WHEREOF, Company and Jenny Craig have executed this Agreement as of the
date set forth below:

Date: _\ ) {2 , 2011
Company: ] R, JENNY CRAIG, INC.

By l‘) L_.g_p k_‘.__)v_)'b g “*’—\ B?g/ DAL JLU"’Q?&}L L()

Title: NafN ~nal e icle At Title: _Aau ro.(--ff.ael (".O)u‘:xvt('cﬁf’,g_.&ﬁh’l MIMN—




EXHIBIT A: Program Marketing Commitment

L. Jenny Craig will make reasonable efforts to support marketing initiatives in the following
Ways:

A. The placement of Jenny Craig booths at Company’s health fairs and other events where
appropriate, at least one time per year,

B. Create personalized online registration page and coupon and provide a hyperlink for
Company website,

C. Include Company name on the Corporate Programs page on the Jenny Craig site, for
mutual promotion and use Company name and logo only in connection with Jenny
Craig’s marketing to Corporate community.

[D. Provide articles, tip sheets, and a 4-color promotional flyer in PDF format to support
Company’s prometion of the discounts

E. Review all Company’s marketing material that reference Jenny Craig in order to ensure

FTC and branding compliance,

Provide quarterty utilization reports.

Jenny Craig, at its option, may test additional program offerings in specific regional

markets without prior notification.

H. If there has been no online registration activity for the Company for a period of 60
Consecutive days, Jenny Craig reserves the right to exercise the 30-day termination
notice.

om

H. Company will make reasonable efforts to market the Jenny Craig relationship, at its expense,
in the following ways:

AL A minimum of guarterly promotion of Jenny Craig discount offer in Company’s
communications such as:
* Newsletters and email blasts
+ Hnvelope stulfers and promotional flyers
¢ New hire/member packets and open enrollment packages

B. PostJenny Craig Program discount information prominently on Company
employee/member portal with easy access to personalized URL link including language
instructing users to print the coupon and bring it to the first consultation.

C Include registration instructions and URL link directing employees/members to the
personalized web page created for the coupon in all print material promoting the Jenny
Craig Program discount.

1. Company will provide Jenny Craig account manager ail marketing and public relations

material featuring Jenny Craig for final copy approval to ensure brand and FTC compliance
prior to dissemination.
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EXHIBIT B: Program Discount Offer

I. Jenny Craig will make the following program discount offer available to Company’s
employee/member, spouse, registered domestic partner and adult dependants living in the
same household:

A. FREL 30-Day Trial Program®

B. 25% off a Premium Program?®

*Food and, if applicable, shipping not included. Offer applies to initial membership fee only and
is valid at participating U.S., Canada and Puerto Rico centres and through Jenny Craig At Home
Each offer is a separate offer and can be used only once per person, Restrictions apply.
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